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Abstract:

Background:

National identity is an important concept to be developed, so it is necessary to have a measurement instrument that have evidence of validity and
reliability. Thus, the accuracy of the information obtained through measurement of this instrument will be guaranteed.

Objective:

This article aims to examine the psychometric property of the national identity scale to fulfill the standardization of accurate measurement.

Methods:

In this study, three analytical approaches were used, those are content validity involving eight subject matter experts (SME), confirmatory factor
analysis  (CFA)  and  reliability  analysis.  For  the  reliability  and  CFA  approach,  300  students  were  used  as  samples  who  were  taken  through
convenience sampling technique.

Results:

The results of the analysis show that out of the 20 items compiled in the content validity analysis, one item is inadequate because it has a below
standard score on Aiken's coefficient of validity. This one item then revised again to be included in the tryout and data collection for the next stage
of analysis. The results of the CFA analysis show that the model and data are fit and there are two inadequate items, while the contribution of the
three factors on the national identity scale is significant. In the third analysis, it was found that an adequate coefficient reliability had an effect on
the low Standard Error of Measurement (SEM).

Conclusion:

Based on the results of the analysis, it can be concluded that the Indonesian national identity scale has fulfilled good psychometric properties. It
can be proven from evidence validity base on content, confirmatory factor analysis (CFA) and reliability analysis.
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1. INTRODUCTION

Indonesia  has  various  ethnic  groups,  languages,  and
religions. Based on the census conducted in 2010, there were
1340  ethnic  groups  and  1211  regional  languages  and  five
religions  and  one  belief  recognized  by  Indonesia,  namely
Islam,  Christianity,  Catholicism,  Buddhism,  Hinduism,  and
Confucianism  [1].  The  diversity  of  ethnicity,  language,  and
religion  is  one  of  the  factors  in  the  formation  of  national
identity. However,  in  the  last  few years,  many  events  often
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disturb national identity, such as inter-ethnic and inter-religious
conflicts.  These conflicts  occur  because one tribe or  religion
feels  superior  to  other  ethnic  groups  or  religions,  such  as
Papua.  There  are  problems  between  ethnic  groups  in  Papua
caused  by  land  disputes  [2].  Such  disputes  can  result  in
increasing  ethnic  and  religious  identities,  and  gradually,  the
loss of the national identity of Indonesia.

National  identity  is  an  important  concept  in  maintaining
the  sustainability  of  a  country.  Strong  national  identity  will
give birth to national attachment, which is a sincere sense of
belongingness  to  the  nation  [3].  People  who  identify
themselves in a particular nation positively will  give birth to
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love for the homeland, which is manifested in behaviour that
supports the sustainability and progress of the nation. National
identity is not just a matter of citizenship. National identity is a
psychological construct related to loyalty and attachment [4].
When  someone  is  born  in  a  country,  he/she  does  not
necessarily have a national identity. Psychologically, national
identity grows and develops in line with forming self-identity
[5,  6].  Therefore,  national  identity  varies  among  individuals
within  a  country  [7].  Some  have  a  high  sense  of  ownership.
Some individuals do not have a sense of ownership of a nation,
although  they  have  lived  in  the  territory  of  that  country.
National  identity  is  a  multidimensional  attitude  system  and
comes from components of emotions and judgments associated
with  national  affiliation  [8].  it  is  because  the  firmness  of  an
individual's  stance  on  a  nation  is  also  related  to  its  national
identity [9].

On the other hand, social conditions have an impact on the
growth  and  development  of  national  identity.  Industrial
revolution  era  4.0  is  characterised  by  the  engineering  of
intelligence and the internet of things as the backbone of the
movement and connectivity of humans and machines [10]. This
phenomenon  certainly  impacts  humans  to  live,  think  and
interact with one another. Industrial revolution as described by
Schwab  [10]  facilitate  access  to  information  and
communication  and  global  interactions.  On  the  other  hand,
social  conditions  have  an  impact  on  the  growth  and
development  of  national  identity.  Thus,  globalization  allows
for  interactions  between  individuals  and  organizations  that
transcend national boundaries. This fact has an impact like two
sides  of  a  coin.  Globalization  opens  up  opportunities  for
positive  development,  provision  of  business  capital,
employment, the choice for consumers, and political freedom
[11].  At  the  same  time,  globalization  will  encourage  the
waning  of  national  identities  as  a  result  of  a  global  social
network  [12].  People  may  follow  a  global  social  network
without  a  shared  physical  presence.

Considering  national  identity  is  a  potent  symbol  used  to
maintain the security of a local country's territory in the face of
globalization,  research  on  national  identity  has  an  important
place.  Therefore,  adequate  measurements  are  needed.
Therefore, this article fulfils the need for measuring tools for
research on national identity in the Indonesian context.  Until
now,  there  have  not  been  many  measuring  instruments
constructed  in  the  Indonesian  context.  Based  on  the  author's
research, there are two measurements of national identity in the
Indonesian  context.  The  first  is  the  social  identity  scale
developed by Suwartono and Moningka [13]. This scale is an
adaptation  of  the  collective  self-esteem  scale  developed  by
Luhtanen and Crocker [9]. Although this scale is called social
identity, the social environment referred to in this context is the
Indonesian nation [13]. Unfortunately, developers of this scale
tend  to  equate  collective  self-esteem  and  national  identity.
People who identify themselves in a group do not necessarily
have positive self-esteem because of their involvement in the
group.  In contrast,  collective self-esteem is  a  feeling of  self-
esteem derived from membership in a group [14]. Second, the
National  Identity  Scale  or  Skala  Identitas  Nasional  (SIN)
consists  of  12  items  developed  by  Supratiknya  [15].  The
National  Identity  Scale  (SIN)  adapts  Phinney's  multi-ethnic

identity  measure  [14],  consisting  of  12  items.  This  scale  is
compiled  using  the  Likert  style.  In  its  adaptation,  phrases
related  to  ethnicity  were  changed  to  Indonesia  [15].  The
weakness  of  this  scale  lies  in  the  theoretical  basis  that  uses
social  identity  theory  with  a  socio-psychological  perspective
that  puts  forward  a  cultural  dimension  that  views  national
identity  as  static  whereas  national  identity  is  a  dynamic
psychological  problem.

Therefore  aim  of  this  article  is  to  fulfill  the  need  for
measurement on behalf of research about national identity in
the Indonesian context because Indonesia is multi-ethnic and
religious,  it  is  vulnerable  to  the  growth and strengthening of
primordialism,  which  is  an  intrinsic  feeling  of  pride,
dedication,  and  intense  emotions  for  ethnicity  and  race,
religion,  language,  history,  and  country  of  origin  [16].
Although,  ethnicity  and  religion  are  part  of  individuals’
identity however, for state security, these identities should not
go beyond the national  identity.  National  identity is  a  strong
symbol that is used to protect the security of the territory of a
country, that is local in facing globalization, thus research on
national  identity  has  an  important  place  and  also  until  now
there have not been many measuring instruments constructed in
the Indonesian context

2. NATIONAL IDENTITY

National  identity  is  a  variable  that  has  a  broad scope.  In
this  research,  the  discussion  of  national  identity  prioritizes  a
social psychology approach. This approach seeks to trace the
formation  of  national  identity  within  the  individual  and  its
consequences  for  attachment  to  the  nation  that  is  an
individual's affiliation. From a psychological point of view, the
term  national  identity  is  used  to  describe  an  attribute  of  the
relationship between an individual and their nation. As well as
its magnitude varies from one individual to another.

The concept of national identity theoretically comes from
the  development  of  social  identity  theory  initiated  by  Tajfel
and Turner  [17].  Social  identity  is  a  sense of  connectedness,
caring, proud can come from a person's knowledge in various
categories  of  social  membership  with  other  members,  even
without the need to have close personal relationships, know or
have various interests [6]. When individuals belong to a certain
group,  they will  be  more attached to  one group compared to
other groups [17]. Through this theory of social identity, it is
possible to predict behavior between certain groups based on
differences in-group status, perceived legitimacy and stability
due to these differences in status, and perceived ability to move
from one group to another [18].

According  to  Hogg  [19  ],  there  are  two  interrelated
psychological  processes  in  social  identity  theory,  namely
identification  and  classification.  When  an  individual
categorizes himself as a member of a group, he then identifies
the  characteristics,  behaviors,  and  norms  of  his  group  that
distinguishes him from other groups [20 ]. Furthermore, people
will classify themselves and others by considering their social
group to  distinguish  their  ingroup and outgroup [  21  ].  Such
phenomena  will  have  a  negative  impact  because  cultural
diversity  can  form  conflicts,  thus  social  integration  will  be
difficult  to  achieve  [  22  ].  However,  this  condition  can  be
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resolved by strengthening cultural intelligence (CQ). Ott and
Michailova [ 23 ] define CQ as an individual's ability to work
effectively  in  a  culturally  diverse  environment.  Ratasuk  and
Charoensukmongkol [ 24 ] in their research on the restaurant
business, found that high CQ has a positive relationship with
the  knowledge  sharing  team  and  the  innovation  team.  Then
Seriwatana  and  Charoensukmongkol,  in  their  research  on
aircraft  cabin  crews,  also  proved  that  CQ  is  related  to  team
relationship conflict and team trust [ 25 ]. From the two studies
above,  it  can  be  concluded  that  high  CQ  can  form  social
integrity  and  collaboration  among  individuals  with  different
social identities.

Social identity itself is part of the self-concept that comes
from  an  affiliation  in  social  groups,  in  a  larger  context  it
includes the nation. Based on the opinion of Tajfel and Turner
[17], it can be understood that national identity can be used to
describe a person's subjective attitude towards their nation.The
concept of national identity contains an assumption about the
general perception or meaning of a person about who he/she is
as a part or citizen of a country [26]. Such picture grows and
develops socially and is considered a phenomenon determined
by  historical  and  cultural  factors.  National  identity  tends  to
show  stability.  However,  it  changes  over  time.  The
development of national identity can be manipulated politically
from  top  to  bottom,  or  the  otherway  around  [27].  National
identity  can  grow  from  top-down  approach,  namely  through
massive  education  and  campaigns  carried  out  by  the
government  in  a  country.

Blank [7] uses the term national identification to describe
the intensity of feelings towards one nation or the intensity of
proximity. National identification is seen as a relevant factor
for the stability of the country in maintaining its political form
and boundaries, although there is no clear measure to see this
stability. However, Blank [7] points out that the low subjective
identification  between  individuals  and  nations  can  lead  to
political  instability  with  fatal  consequences,  such  as  the
separation  of  Czechoslovakia  and  the  disintegration  of  the
Russian multinational system during the time of Soviet Union.

3. ESTABLISHMENT OF NATIONAL IDENTITY

National identity itself is a form of social identity. From a
psychological  point  of  view,  national  identity  grows  and
develops along with personal identity. Also, personal identity is
a  sense  of  self  in  the  context  of  personal  relationships  and
unique  traits,  while  social  identity  is  self  in  the  context  of
group membership [6].  In the formation of personal identity,
humans  will  search  and  interact  with  social  agents,  so  that
simultaneously a social identity might be cultivated, this also
includes national identity [28].

In the perspective of developmental  psychology, identity
development begins in adolescence and continues in emerging
adulthood where people have a wider range of exploration [29].
Through  the  media  of  communication  with  social  agents,
personal  formation  brings  a  person  to  an  understanding  and
awareness of social identity, including national identity [28].
The growth of awareness of identity is the initial formulation
that is reconstructed and reformulated throughout the life cycle
[30].With  the  growth  of  social  identity,  a  person  will  be

responsive  to  his  environment  [30].  Research  in  the  United
States  and  other  post-industrial  societies  show  people  in  the
stage of emerging adulthood seek to demonstrate commitment
to  a  set  of  goals,  values,  and  beliefs  of  their  nation,  this
becomes a resource for them to counteract anomie and lack of
collective support [30].

Theoretically,  the  process  of  an  individual  to  identify
himself in a nation begins with the internalization of important
elements  that  characterize  a  nation,  such  as  shared  values,
beliefs, hopes, or ideals [31]. When this has become a part of a
person's self, then a person's identity will be affected. In this
condition, a person acts not only as a person but also as part of
a nation. Their perspective on the world will also be influenced
by  the  elements  of  national  identity  that  have  been  adopted
[31].  Several  studies  have  shown  that  high  national  identity
encourages civic involvement in the United States [32]. Civil
involvement  in  various  social  issues  is  certainly  a  positive
thing for  the sustainability  and development  of  a  country.  In
other  studies,  it  has  also  been  proven  that  a  strong  national
identity has a positive impact on political trust [33]. Political
trust is a prerequisite for effective governance. Political chaos,
both  at  the  government  level  and  the  horizontal  level,  is  an
indicator of anomie that has the potential  to destroy a nation
[34].

4. ASPECTS OF NATIONAL IDENTITY

National  identity  is  defined  as  an  attachment  to  its  own
national group and a sense of belonging [4]. A national identity
that  has  taken  root  as  a  result  of  a  continuous  process  of
diffusion will foster national pride and ultimately promote the
creation  of  an  effective  government,  tax  compliance,  and
support  for  protectionism  and  development  processes  [35].
People  who  have  a  sense  of  belongingness  will  be  easily
touched  by  their  feelings  when  dealing  with  important  state
symbols.  People  usually  behave  this  way  when  they  see  the
flag  or  listen  to  the  national  anthem,  they  feel  proud  which
further strengthens a strong sense of unity [4]. At the extreme,
this  feeling  sometimes  motivates  people  to  do  unreasonable
heroic actions [36].

Corkalo  and  Kamenov's  conceptualization  of  national
identity  [4]  refers  to  a  psychological  approach  rooted  in  the
theory of Tajfel and Tuner [17] which interprets it as a sense of
membership in a group as a place to shed a sense of ownership
and  attachment.  Then  Corkalo  and  Kamenov  [4]  divide
national  identity  into  four  aspects:

1. National pride, which includes the feeling of belonging
to the nation and the feeling of the great value of all elements
related to the nation.

2.  Exclusive  national  belonging  or  nationalism,  which  is
marked by emphasizing a  sense  of  unity  and togetherness  to
distinguish it from people from other nations.

3.  National  devotion  includes  loyalty  to  the  nation  that
goes beyond personal interests.

4.  Cosmopolitanism,  which  is  a  manifestation  of  the
absence  of  national  attachments  in  any  form  and  a  sense  of
humanity that is owned is not based on national equality but is
universal.
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Corkalo and Kamenov [4] explanation regarding the four
aspects  of  national  identity  has  concluded  that
cosmopolitanism  is  not  an  inherent  part  of  national  identity
itself. The fourth aspect does not provide any information on
how  strong  a  person's  national  identity  is.  Cosmopolitanism
focuses on the perspective of moral issues and justice beyond
the  boundaries  of  state  and  citizenship  [37].  This  becomes
confused  with  the  concept  of  national  identity.  Therefore,
cosmopolitanism  is  not  included  as  an  aspect  of  measuring
national identity in the Indonesian context.

5. MATERIALS AND METHODS

To produce a quality measuring instrument, it is necessary
to carry out several stages of testing. It is important to meet the
standards  as  evidenced  by  evidence  of  feasibility  from  a
psychometric  point  of  view.  The  Indonesian  version  of  the
national identity scale test uses three pieces of evidence which
are  carried  out  in  stages,  which  include  evidence  of  validity
based on test content, evidence of validity based on the internal
structure  and  reliability  verification  and  standard  error
measurement  estimates.

5.1. Content Validity

This phenomenon is one of the reasons for the preparation
of  a  national  identity  measurement  instrument  in  the
Indonesian context [38]. The concept of content validation is to
assess whether the items in a measuring instrument represent
the construct to be measured [39]. Content validation is a series
of  activities  that  take  place  after  the  initial  form  of  the
instrument  has  been  developed.  This  validation  process
involves  a  subject  matter  expert  (SME)  who  is  considered
capable  of  providing  an  assessment  of  the  construct  being
measured and does not participate in the construction of the test
[38].

This  study  involved  eight  people  in  providing  an
assessment.  Technically,  the  assessment  team  was  asked  to
provide  an  item  clarity  rating  with  a  choice  of  five  graded
options,  namely  1=very  unclear,  2=not  clear,  3=somewhat
clear, 4=clear, and 5=very clear. The results of the assessment
carried  out  by  the  assessment  team  were  analysed  using  the
Aiken's validity approach formulated by Aiken [40] with the
following formula:

V = S / [n(c-1)] (1)

Where  S  =  r  -  lo,  Lo  =  the  lowest  number  of  validity
assessments. C = the highest validity score and r = the number
given by the subject matter expert (SME).

5.2. Confirmatory Factor Analysis

The evidence of validity based on the internal structure is
done by factor analysis, more specifically, confirmatory factor
analysis  (CFA),  which  is  appropriate  when  the  researcher
knows  the  structure  of  the  underlying  latent  variables  [41].
From  here,  a  researcher  will  build  a  structural  model  of  the
relationship between indicators and latent variables based on
knowledge  of  theory.  CFA  is  tasked  with  testing  the
relationship between the observed indicator variables and latent
variables  or  factors  [42].  The relationship between the latent

variable and its indicators is called the loading factor. Thus, for
testing the relationship between each indicator and the latent
variable,  there  is  a  hypothesis  that  can  be  tested  statistically
[39]. More specifically, the CFA used in this study is a second-
order  CFA  where  the  latent  variable  (KSI)  is  not  measured
directly through indicators, but through another latent variable
(eta) and the relationship between ksi and eta is called gamma
with the symbol γ.

In confirmatory factor testing,  the analysis begins with a
model fit test which aims to see the fit between the model and
the data. The indices that can be used for testing the fit model
include  the  chi-square  whose  p-value  is  below  0.05  [43].
Unfortunately, this chi-square is sensitive to sample size, so the
chi-square  is  difficult  to  fit  [44].  Referring  to  this,  there  are
alternatives  for  model  fit  testing.  There  is  at  least  three
goodness  of  fit  indices  that  need  to  be  reported  in  the  CFA
analysis, namely the comparative fit index (CFI), the Tucker-
Lewis  Index  (TLI),  and  The  Root  Mean  Square  Error  of
Approximation (RMSEA) [45]. The cut off value for CFI and
TLI is 0.95 [44] while RMSEA below 0.8 can be considered fit
[46].  After  testing  the  goodness  of  fit,  the  lamda  (λ)  test
continues, which states the relationship between the indicator
and ksi or eta and gamma (γ), which explains the ksi and eta
relationship can be tested for  its  significance.  The value that
becomes the benchmark for this significance test is the t-value
which must be above 1.96 [47]. In addition, it is also suggested
that  an  item is  said  to  be  good if  it  has  a  lambda coefficient
above 0.5 [45].

5.3. Reliability and Standard Error of Measurement (SEM)

After  the  evidence  is  based  on  the  content,  a  try-out  is
carried out for reliability testing and evidence of validity based
on  the  internal  structure.  Reliability  guarantees  that  the
resulting score will  be consistent  if  repeated under relatively
the same conditions [39]. This is because a reliable measuring
instrument  will  have a  lower  measurement  error  [38].  Under
these  conditions,  measurement  accuracy  is  guaranteed.  The
reliability itself in this article will be estimated with Cronbach's
Alpha and continued with this analysis, followed by estimation
of the standard error of measurement (SEM). Provisions for a
measuring instrument to be considered reliable are when it has
a reliability coefficient above 0.7 [48].

It  should  be  noted  that  reliability  and  validity  are  two
different  concepts,  so  they  cannot  be  compared  with  each
other.  Historically,  these  two  psychometric  concepts  have
different concepts of quality and accuracy of measurement so
that they are placed in different areas [49, 50]. Thus, the use of
these two approaches in the analysis of national identity aims
to complement each other. Considering that, a high-reliability
index alone is not enough to guarantee that the measurement
tool has a good validity. Validity is usually never higher than
reliability [51].

5.4. Participants

There  are  three  stages  of  analysis  in  this  study,  namely
content  validity,  confirmatory  factor  analysis,  and  reliability
analysis.  In  content  validity  step,  eight  samples  were  used,
which  were  subject  matter  experts  (SME).  In  confirmatory
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factor analysis (CFA) and reliability analysis, the sample size is
300  students  from  18  universities  in  Indonesia.  The  CFA
requires the number of samples used for data analysis, namely
the  minimum  sample  size  is  around  100  or  200.  Thus,  the
number of samples in this study is adequate for analysis. The
sampling  of  the  research  was  carried  out  by  non-probability
sampling method, more specifically convenient sampling.

5.5. Instrument

The  measuring  instrument  tested  in  this  article  is  the
Indonesian national identity scale. This developed instrument
has 20 items divided into three aspects,  as  shown in Table 1
below.

The response of each item is graded from level 1 to 5, the
higher the number chosen, the more important the item is and
describes itself in each statement. Examples of items from the
national identity scale are as follows:

5.5.1. National Pride

1. Saya bangga menjadi warga negara Indonesia

I am proud to be an Indonesian citizen

2. Ketika mendengarkan lagu Indonesia Raya timbul suatu
kebanggaan dalam diri saya

When I listen to Indonesia Raya, there is a feeling of pride
in me

3. Saya bangga dengan konsep Bhineka Tunggal Ika yang
dimiliki Indonesia

I  am  proud  of  the  Bhineka  Tunggal  Ika’s  concept  that
Indonesia has

5.5.2. Exclusive National Belonging

1. Saya merasa tidak terlalu penting untuk menjadi bagian
dari bangsa Indonesia (-)

I  feel  it  is  not  too important  to be part  of  the Indonesian
nation (-)

2. Dengan segala kondisinya Indonesia tetap paling hebat
bagi saya

With all the conditions, Indonesia remains the best for me

3.  Kecintaan  kepada  Indonesia  membuat  saya  tak  ingin
berpindahwarga negara

Love  for  Indonesia  makes  me  not  want  to  change  my
citizenship

5.5.3. National Devotion

1.  Saya  bersedia  menyisihkan  uang  untuk  memberikan
bantuan  sesame  bangsa  Indonesia  yang  kesulitan

I am willing to set aside some money to provide assistance
to fellow Indonesians who are in trouble

2.  Saya  ikut  berpartispasi  dalam  kegiatan  masyarakat
untuk  melestarikan  gotong  royong

I  participate  in  community  activities  to  preserve  mutual

cooperation
3. Saya siap menjadi suka relawan untuk membela bangsa

I am ready to volunteer to defend the nation

6. RESULTS AND DISCUSSION

The  results  of  the  content  validity  analysis  are  listed  in
Table  2  below.  It  should  be  noted  that  the  content  validity
assessment  process  involved  eight  subject  matter  experts
(SMEs)  who  were  asked  to  provide  an  assessment  with  five
levels. In the context of this study, the authors determine the
significance  level  is  5%  so  that  based  on  the  Aiken  validity
coefficient signification table, the limit of an item is said to be
good or significant if it has a validity coefficient above 0.75.
(Appendix 1).

From  Table  2  it  is  known  that  item  11  has  a  validity
coefficient of 0.59 (<0.75), which indicates that the item is not
significant.  Therefore,  item number 11 was revised based on
comments and suggestions from the assessment team and will
be included in the subsequent empirical trial..

It should be noted that the use of content validity analysis
on measuring tools that measure typical performance, such as
the national identity scale is less common. In general, content
validity is used to ensure the quality of content on achievement
tests [50]. There are some difficulties when content validity is
applied  in  typical  performance  tests,  among  which  are
behavioral indicators that are more indirect than indicators on
achievement tests.

However, content validity can be used for testing typical
performance measuring instruments, but it should be noted that
it is not possible to include all indicators. On the other hand, in
the  assessment,  the  subjectivity  factor  can  appear  when  the
subject  matter  expert  (SME)  assesses  whether  the  item  is
included in the scale, of course, based on the theory he adheres
to  [50].  At  least  with  the  process  at  the  beginning  of  the
researcher, these results can be the basis for item revision. To
complement  the  validity  of  the  evidence,  the  author  uses
internal  evidence  with  confirmatory  factor  analysis  (CFA).

The  measurement  model  for  the  CFA  analysis  of  the
Indonesian national identity scale consists of one ksi (ξ), which
has  three  factors  or  eta  (η),  namely  national  pride  (NP),
exclusive national belongingness (ENB), and national devotion
(ND).  NP has  five  indicators,  ENB has  seven  indicators  and
ND has six indicators. Thus, this CFA analysis is classified as a
second ordered factor analysis which is tasked with testing the
relationship between ksi and eta and testing the 20 lambdas as
the  relationship  between  the  indicator  and  each  factor.  The
goodness-of-fit  test was conducted first  for the interpretation
stage  of  the  CFA.  The  interpretation  results  showed  that
RMSEA = 0.065 (< 0.08) TLI 0.97 (> 0.95) and CFI 0.97 (>
0.95).  Based  on  these  results,  it  is  known  that  the  proposed
model  fits  the data.  Subsequent  to  the goodness-of-fit  model
test, it can be interpreted that the contribution of factor loading
from  all  items  to  each  of  the  factors  alluded  to  the  lambda
value. The summary of the information result  can be seen in
the index contained in the following Table 3:
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Table 1. Blue print Indonesian national identity scale.

No Aspect Item Total
1 National pride (NP) 1, 2, 4, 13, 14 5
2 Exclusive national belonging (ENB) 3(-), 5(-), 7, 8, 9, 10, 11(-), 16 8
3 National devotion (ND) 6, 12, 15, 17(-), 18, 19,20 7

Totals 20

Table 2. Aiken's coefficient validity.

No Coeff. Validity No Coeff. Validity
1 0.88 11 0.59
2 0.91 12 0.78
3 0.81 13 0.91
4 0.88 14 0.94
5 0.78 15 0.81
6 0.88 16 0.91
7 0.81 17 0.81
8 0.88 18 0.97
9 0.84 19 0.88
10 1.00 20 0.88

Table 3. Lambda, standard error and t-value.

Item Factor lambda SE T-Value P-Value
1 NP 0.75 0.03 21.85 0.00
2 NP 0.89 0.03 32.82 0.00
4 NP 0.87 0.03 32.60 0.00
13 NP 0.76 0.04 19.89 0.00
14 NP 0.76 0.04 20.49 0.00
3 ENB 0.81 0.04 20.41 0.00
5 ENB 0.74 0.04 18.04 0.00
7 ENB 0.89 0.02 40.68 0.00
8 ENB 0.65 0.04 17.76 0.00
9 ENB 0.80 0.03 25.36 0.00
10 ENB 0.85 0.03 33.05 0.00
11 ENB -0.22 0.05 -4.17 0.00
16 ENB 0.60 0.05 12.89 0.00
6 ND 0.52 0.05 10.74 0.00
12 ND 0.83 0.03 32.65 0.00
15 ND 0.82 0.03 28.97 0.00
17 ND -0.25 0.06 -4.30 0.00
18 ND 0.69 0.04 18.83 0.00
19 ND 0.60 0.04 15.53 0.00
20 ND 0.74 0.03 23.81 0.00

Table 4. Gamma, standard error and t-value each factor.

Factor Gamma Se T-value P-Value
National pride 0.94 0.02 52.91 0.00

Exclusive national belonging 0.88 0.02 47.74 0.00
National devotion 0.97 0.02 50.68 0.00
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Table 5. Reliability & SEM.

Aspect Alpha SEM
NP 0.851 1.08

ENB 0.820 1.72
ND 0.824 1.67

From the table  above,  it  can also be seen that  all  factors
have  a  significant  gamma because  the  t-value  is  above  1.96.
The  three  factors  (National  pride,  Exclusive  national
belonging,  and  National  devotion)  make  a  significant
contribution  in  measuring  national  identity.

In addition to item contribution, second order testing also
took place. Second order of cfa also examined the contribution
of  each  factor  to  the  construction  of  national  identity,  the
results  of  which  are  summarized  in  Table  4.

From the table  above,  it  can also be seen that  all  factors
have  a  significant  gamma because  the  t-value  is  above  1.96.
The  three  factors  (National  pride,  Exclusive  national
belonging,  and  National  devotion)  make  a  significant
contribution  in  measuring  national  identity.

The next stage is reliability analysis and standard error of
measurement.  Both  are  interrelated  and  serve  to  ensure  the
accuracy of  the  score  produced by the  measuring  instrument
because  a  reliable  measuring  instrument  will  have  a  lower
measurement error. The results of the reliability analysis and
Standard  Error  of  Measurement  (SEM)  are  presented  in  the
Table 5.

Based on the Table 5 above, it is known that the reliability
coefficient  for  the  three  sub-scales  of  national  identity  is

greater than 0.70, which indicates that the scale is reliable. In
addition, from the table, it is also known that the sub-scale that
has  greater  reliability  has  a  low  standard  error  measurement
(SEM). Indeed, theoretically, this reliability is related to SEM
[39].

CONCLUSION

The analysis  results  showed that  the  Indonesian  national
identity  scale  exhibited  acceptable  standards  of  good
psychometric  properties.  This  can  be  proven  from  several
standards:  First,  in  terms  of  the  evidence  validity  based  on
content, there is only one out of 20 items that has an inadequate
Aiken  validity  coefficient.  After  the  revision  process  of  this
item  then,  proceed  with  further  analysis.  Second,  the  test
results  through CFA show a match between the data and the
model. Further, the CFA analysis indicated that only two items
were not significant because they had lambda below 0.5, i.e.,
items  number  11  and  17.  Overall,  the  three  factors  of  the
measurement  scale  had  a  significant  contribution  to  national
identity which is indicated by a significant gamma coefficient.
and tested in this study has provided evidence of the validity
and  reliablity  that  it  is  feasible  to  use  to  explore  national
identity  information  among  Indonesian  students.

Appendix 1. Table Aiken validity significance.

No. of Items (m) or Rates (n) Number of Rating Categories (c)
2 3 4 5 6 7
V p V p V p V p V p V p

2 1 0.04 1 0.028 1 0.02
3 1 0.008 1 0.005 1 0.003
3 1 0.037 1 0.016 0.92 0.032 0.87 0.046 0.89 0.029
4 1 0.004 0.94 0.008 0.95 0.004 0.92 0.006
4 1 0.012 0.92 0.02 0.88 0.024 0.85 0.027 0.83 0.029
5 1 0.004 0.93 0.006 0.9 0.007 0.88 0.007 0.87 0.007
5 1 0.031 0.9 0.025 0.87 0.021 0.8 0.04 0.8 0.032 0.77 0.047
6 0.92 0.01 0.89 0.007 0.88 0.005 0.83 0.01 0.83 0.008
6 1 0.016 0.83 0.038 0.78 0.05 0.79 0.029 0.77 0.036 0.75 0.041
7 0.93 0.004 0.86 0.007 0.82 0.01 0.83 0.006 0.81 0.008
7 1 0.008 0.86 0.016 0.76 0.045 0.75 0.041 0.74 0.038 0.74 0.036
8 1 0.004 0.88 0.007 0.83 0.007 0.81 0.008 0.8 0.007 0.79 0.007
8 0.88 0.035 0.81 0.024 0.75 0.04 0.75 0.03 0.72 0.039 0.71 0.047
9 1 0.002 0.89 0.003 0.81 0.007 0.81 0.006 0.78 0.009 0.78 0.007
9 0.89 0.02 0.78 0.032 0.74 0.036 0.72 0.038 0.71 0.039 0.7 0.04
10 1 0.001 0.85 0.005 0.8 0.007 0.78 0.008 0.76 0.009 0.75 0.01
10 0.9 0.001 0.75 0.004 0.73 0.032 0.7 0.047 0.7 0.039 0.68 0.048
11 0.91 0.006 0.82 0.007 0.79 0.007 0.77 0.006 0.75 0.01 0.74 0.009
11 0.82 0.033 0.73 0.048 0.73 0.029 0.7 0.035 0.69 0.038 0.68 0.041
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No. of Items (m) or Rates (n) Number of Rating Categories (c)
12 0.92 0.003 0.79 0.01 0.78 0.006 0.75 0.009 0.73 0.01 0.74 0.009
12 0.83 0.019 0.75 0.025 0.69 0.046 0.69 0.041 0.68 0.038 0.67 0.047
13 0.92 0.002 0.81 0.005 0.77 0.006 0.75 0.006 0.74 0.007 0.72 0.008
13 0.77 0.046 0.73 0.03 0.69 0.041 0.67 0.048 0.68 0.037 0.67 0.041
14 0.86 0.006 0.79 0.006 0.76 0.005 0.73 0.006 0.73 0.007 0.71 0.01
14 0.79 0.029 0.71 0.035 0.69 0.036 0.68 0.036 0.66 0.05 0.66 0.046
15 0.87 0.004 0.77 0.008 0.73 0.01 0.73 0.006 0.72 0.007 0.71 0.009
15 0.8 0.018 0.7 0.04 0.69 0.032 0.67 0.041 0.65 0.048 0.66 0.039
16 0.88 0.002 0.75 0.01 0.73 0.009 0.72 0.008 0.71 0.007 0.7 0.01
16 0.75 0.038 0.69 0.046 0.67 0.047 0.66 0.046 0.65 0.046 0.65 0.044
17 0.82 0.006 0.76 0.005 0.73 0.008 0.71 0.01 0.71 0.007 0.71 0.009
17 0.76 0.025 0.71 0.026 0.67 0.041 0.66 0.036 0.65 0.044 0.65 0.048
18 0.83 0.004 0.75 0.006 0.72 0.007 0.71 0.007 0.71 0.007 0.7 0.01
18 0.72 0.048 0.69 0.03 0.67 0.036 0.65 0.04 0.65 0.044 0.65 0.046
19 0.79 0.01 0.74 0.008 0.72 0.006 0.7 0.009 0.7 0.007 0.68 0.009
19 0.74 0.032 0.68 0.033 0.65 0.05 0.64 0.044 0.64 0.04 0.63 0.048
20 0.8 0.006 0.72 0.009 0.7 0.01 0.69 0.01 0.68 0.01 0.68 0.008
20 0.75 0.021 0.68 0.037 0.65 0.044 0.64 0.048 0.64 0.038 0.63 0.041
21 0.81 0.004 0.74 0.005 0.7 0.01 0.69 0.008 0.68 0.01 0.68 0.009
21 0.71 0.039 0.67 0.041 0.65 0.039 0.64 0.038 0.63 0.048 0.63 0.045
22 0.77 0.008 0.73 0.006 0.7 0.008 0.68 0.009 0.67 0.01 0.67 0.008
22 0.73 0.026 0.66 0.041 0.65 0.035 0.64 0.041 0.63 0.046 0.62 0.049
23 0.78 0.005 0.72 0.007 0.7 0.007 0.68 0.007 0.67 0.01 0.67 0.009
23 0.7 0.047 0.65 0.048 0.64 0.046 0.63 0.045 0.63 0.044 0.62 0.043
24 0.79 0.003 0.71 0.008 0.69 0.006 0.68 0.01 0.67 0.01 0.66 0.01
24 0.71 0.032 0.67 0.03 0.64 0.041 0.64 0.041 0.62 0.041 0.62 0.046
25 0.76 0.007 0.7 0.009 0.68 0.01 0.67 0.009 0.66 0.009 0.66 0.009
25 0.72 0.022 0.66 0.033 0.64 0.037 0.63 0.038 0.62 0.039 0.61 0.049

ETHICS  APPROVAL  AND  CONSENT  TO  PARTI-
CIPATE

This  study  approved  by  ethics  committee  Padjadjaran
University  nomor  1228/UN6.KEP/  EC/  2019.

HUMAN AND ANIMAL RIGHTS

No animals were used for studies that are the basis of this
research. All  the human procedures used were in accordance
with  the  ethical  standards  of  the  committee  responsible  for
human experimentation (institutional  and national),  and with
the  Helsinki  Declaration  of  1975,  as  revised  in  2013
(http://ethics.iit.edu/ecodes/node/3931).

CONSENT FOR PUBLICATION

Informed  consent  was  obtained  from  the  student  who
participated  in  this  research.

AVAILABILITY OF DATA AND MATERIALS

Not applicable.

FUNDING

This  research  supported  Beasiswa  Unggulan  Dosen
Indonesia (BUDI) scholarship from Lembaga Pengelola Dana
Pendidikan (LPDP) Kementrian Keuangan Republik Indonesia
with ID Number: 201710211011860.

CONFLICT OF INTEREST

The authors declare that no conflict of interest, financial or
otherwise.

ACKNOWLEDGEMENTS

We wish to thank all Indonesian student universities that
participate  in  this  research  and  the  research  assistant  who
helped  in  collecting  research  data.

REFERENCES

Na’im A, Syaputra H. Kewarganegaraan, Suku Bangsa, Agama, dan[1]
Bahasa Sehari-hari Penduduk Indonesia: Hasil sensus penduduk 2010.
Jakarta: Badan Pusat Statistik 2010.
Bentrokan Antar-suku Papua Terkait Tanah Ulayat, 7 Luka-luka. CNN[2]
Indonesia  2021.  Available  from:
https://www.cnnindonesia.com/nasional/20200911112312-20-545280/
bentrokan-antar-suku-papua-terkait-tanah-ulayat-7-luka-luka
[Accessed Nov. 02, 2021].
Davidov E. Nationalism and constructive patriotism: A longitudinal[3]
test of comparability in 22 countries with the ISSP. Int J Public Opin
Res 2011; 23(1): 88-103.
[http://dx.doi.org/10.1093/ijpor/edq031]
Corkalo D, Kamenov Z. National identity and social distance: Does[4]
lead  to  group  hostility.  Annu  Rev  Psychol  2003;  10(23):  85-94.
Available from: https://hrcak.srce.hr/2972
Schwartz  SJ,  Côté  JE,  Arnett  JJ.  Identity  and  agency  in  emerging[5]
adulthood: Two developmental routes in the individualisation process.
Youth Soc 2005; 37(2): 201-29.
[http://dx.doi.org/10.1177/0044118X05275965]
Hogg  MA,  Vaughan  GM.  Social  psychology.  8th  ed.  New  York:[6]
Pearson 2018.

(Table Appendix 1) contd.....

http://ethics.iit.edu/ecodes/node/3931
https://www.cnnindonesia.com/nasional/20200911112312-20-545280/bentrokan-antar-suku-papua-terkait-tanah-ulayat-7-luka-luka
https://www.cnnindonesia.com/nasional/20200911112312-20-545280/bentrokan-antar-suku-papua-terkait-tanah-ulayat-7-luka-luka
http://dx.doi.org/10.1093/ijpor/edq031
https://hrcak.srce.hr/2972
http://dx.doi.org/10.1177/0044118X05275965


Developing National Identity Scale: As Indonesian Case The Open Psychology Journal, 2022, Volume 15   9

Blank T. Determinants of national identity in east and west germany:[7]
An  empirical  comparison  of  theories  on  the  significance  of
authoritarianism, anomie, and general self-esteem. Polit Psychol 2003;
24(2): 259-88.
[http://dx.doi.org/10.1111/0162-895X.00328]
Blank  T,  Schmidt  P.  National  identity  in  a  United  Germany:[8]
Nationalism  or  patriotism?  An  empirical  test  with  representative
data.Polit Psychol. 2003; 24: pp. (2)289-312.
[http://dx.doi.org/10.1111/0162-895X.00329]
Crocker J, Luhtanen R, Blaine B, Broadnax S. Collective self-esteem[9]
and psychological well-being among white, black, and asian college
students. Pers Soc Psychol Bull 1994; 20(5): 503-13.
[http://dx.doi.org/10.1177/0146167294205007]
Schwab  K.  The  fourth  industrial  revolution  (industry  4.0)  a  social[10]
innovation  perspective.Tạp  chí  Nghiên  cứu  dân  tộc.  2018;  7:  pp.
(23)12-21.
[http://dx.doi.org/10.25073/0866-773X/97]
Schaeffer RK. Understanding globalization: The social consequences[11]
of  political,  economic,  and  environmental  change.  Rowman  &
Liitlefiled  Publisher,  INC  2000.
Sasaki M. Globalization and national identity in Japan. Int J Jpn Sociol[12]
2004; 13(1): 69-87.
[http://dx.doi.org/10.1111/j.1475-6781.2004.00054.x]
Suwartono C, Moningka C. Testing the validity and reliability of the[13]
scale social identity. Humanitas (Monterey NL) 2017; 14(2): 176.
[http://dx.doi.org/10.26555/humanitas.v14i2.6967]
Garcia JA, Sanchez DT. Collective self-esteem. The encyclopedia of[14]
positive psychology. Blackwell Publishing Ltd 2009; pp. 194-6.
Supratiknya  A.  National  identity  in  the  indonesian  youth.  ANIMA[15]
Indones Psychol J 2009; 36(2): 231-73.
[http://dx.doi.org/10.24123/aipj.v36i2.3137]
Azra A. Politik Primordialisme Kompas 2016.[16]
Tajfel H, Turner JC. The social identity theory of intergroup behavior.[17]
Polical Psychology. New York: Psychology Press 2004; pp. 276-93.
[http://dx.doi.org/10.4324/9780203505984-16]
Tougas  F,  Beaton  A.  Personal  and  group  relative  deprivation:[18]
Connecting the ‘I’ to the ‘We,’ In: Walker , H. Smith, Eds. Relative
deprivation: Specification, development, and integration. Cambridge
University Press 2001; pp. 119-35.
[http://dx.doi.org/10.1017/CBO9780511527753.006]
Hogg MA. Social identity theory. Understanding peace and conflict[19]
through social identity theory. New York: Springer 2016; pp. 3-17.
[http://dx.doi.org/10.1007/978-3-319-29869-6_1]
Cooper J, Kelly KA, Weaver K. Attitudes, norms, and social groups.[20]
Group  Processes,  First.  Blackwell  Handbook  of  Social  Psychology
Massachusetts: Blackwell Publishers Ltd 2001; pp. 259-82.
Mitchell R, Boyle B, Parker V, Giles M, Chiang V, Joyce P. Managing[21]
inclusiveness and diversity in teams: How leader inclusiveness affects
performance through status and team identity. Hum Resour Manage
2006; 45(1): 127-45.
[http://dx.doi.org/10.1002/hrm]
Godfrey M, Kim J, Eluère M, Eys M. Diversity in cultural diversity[22]
research: A scoping review. Int Rev Sport Exerc Psychol 2020; 13(1):
128-46.
[http://dx.doi.org/10.1080/1750984X.2019.1616316]
Ott  DL,  Michailova  S.  Cultural  intelligence:  A  review  and  new[23]
research avenues. Int J Manag Rev 2018; 20(1): 99-119.
[http://dx.doi.org/10.1111/ijmr.12118]
Ratasuk A, Charoensukmongkol P. Does cultural intelligence promote[24]
cross-cultural  teams’  knowledge  sharing  and  innovation  in  the
restaurant  business?  Asia-Pac  J  Bus  Adm  2020;  12(2):  183-203.
[http://dx.doi.org/10.1108/APJBA-05-2019-0109]
Seriwatana  P,  Charoensukmongkol  P.  Cultural  intelligence  and[25]
relationship  quality  in  the  cabin  crew  team:  The  perception  of
members belonging to cultural minority groups. J Hum Resour Hosp
Tour 2021; 20(2): 147-73.
[http://dx.doi.org/10.1080/15332845.2020.1821431]
Schlesinger  P.  On  national  identity:  Some  conceptions  and[26]
misconceptions criticized. Soc Sci Inf (Paris) 1987; 26(2): 219-64.
[http://dx.doi.org/10.1177/053901887026002001]

Parekh  B.  Discourses  on  national  identity.  Polit  Stud  1994;  42(3):[27]
492-504.
[http://dx.doi.org/10.1111/j.1467-9248.1994.tb01692.x]
Crocetti  E,  Prati  F,  Rubini  M.  The  interplay  of  personal  and  social[28]
identity. Eur Psychol 2018; 23(4): 300-10.
[http://dx.doi.org/10.1027/1016-9040/a000336]
Arnett JJ. Emerging adulthood. A theory of development from the late[29]
teens through the twenties. Am Psychol 2000; 55(5): 469-80.
[http://dx.doi.org/10.1037/0003-066X.55.5.469] [PMID: 10842426]
Kostam  V.  Emerging  and  young  adulthood  multiple  perspectives,[30]
diverse  narratives.  Boston:  Springer  Science+Business  Media,  LLC
2007.
Kelman  HC.  Nationalism,  patriotism,  and  national  identity:  Social-[31]
psychological  dimensions.  Patriotism  in  the  life  of  individuals  and
nations. Chicago: Nelson-Hall 1997; pp. 165-89.
Huddy  L,  Khatib  N.  American  patriotism,  national  identity,  and[32]
political involvement. Am J Pol Sci 2007; 51(1): 63-77.
[http://dx.doi.org/10.1111/j.1540-5907.2007.00237.x]
Berg L, Hjerm M. National identity and political trust. Perspect Eur[33]
Polit Soc 2010; 11(4): 390-407.
[http://dx.doi.org/10.1080/15705854.2010.524403]
Teymoori A, Bastian B, Jetten J. Towards a psychological analysis of[34]
anomie. Polit Psychol 2017; 38(6): 1009-23.
[http://dx.doi.org/10.1111/pops.12377]
Dimitrova-Grajzl V, Eastwood J, Grajzl P. The longevity of national[35]
identity  and national  pride:  Evidence from wider  Europe.  Res  Polit
2016; 3(2)
[http://dx.doi.org/10.1177/2053168016653424]
Stern  PC.  Why  do  people  sacrifice  for  their  nations?  International[36]
society of political psychology stable. 2016; 16(2): 217-35. Available
from: http://www.jstor.org/stable/3791830
Tan K. Justice without Borders: Cosmopolitanism, nationalism, and[37]
patriotism (Contemporary Political  Theory).  Cambridge: Cambridge
University Press 2004.
[http://dx.doi.org/10.1017/CBO9780511490385]
AERA, APA, and NCME Standards for educational and psychological[38]
testing. Washington, DC: American Psychological Association 2014.
Crocker L, Algina J. Introduction to classical and modern test theory.[39]
Ohio: Cengage Learning 2008.
Aiken LR. Three Coefficients for analyzing the reliability and validity[40]
of ratings. Educ Psychol Meas 1985; 45(1): 131-42.
[http://dx.doi.org/10.1177/0013164485451012]
Byrne  BM.  Structural  equation  modeling  with  mplus.  1st  ed.  New[41]
York: Routledge 2012.
Wang J, Wang X. Structural equation modeling: Applications using[42]
mplus. 2nd ed. United Kingdom: John Wiley & Sons Ltd 2019.
[http://dx.doi.org/10.1002/9781119422730]
Jöreskog  KG,  Sörbom  D.  LISREL  8 :  User’s  reference  guide.[43]
Chichago: Scientific Software International, Inc. 1996.
Hu  L,  Bentler  PM.  Cutoff  criteria  for  fit  indexes  in  covariance[44]
structure analysis: Conventional criteria versus new alternatives Struct
Equ Model A Multidiscip J 1999; 6(1)
[http://dx.doi.org/10.1080/10705519909540118]
Hair  JF,  Black  WC,  Babin  BJ,  Anderson  RE.  Multivariate  data[45]
analysis. Prentice Hall 2009.
MacCallum  RC,  Browne  MW,  Sugawara  HM.  Power  analysis  and[46]
determination  of  sample  size  for  covariance  structure  modeling.
Psychol  Methods  1996;  1(2):  130-49.
[http://dx.doi.org/10.1037/1082-989X.1.2.130]
Wijanto SH. Structural equation modeling. 1st ed. Yogyakarta: Graha[47]
Ilmu 2008.
Nunnally JC, Bernstein IH. Psycometric Theory. 3rd  ed. McGRAW-[48]
HILL, INC. 1994.
Marcoulides  GA.  Conceptual  debates  in  evaluating  measurement[49]
procedures. Measurement 2004; 2(3): 182-4.
Thorndike  R,  Thorndike-Christ  T.  Measurement  and  evaluation  in[50]
psychology and education. 8th ed. Pearson 2013.
Raykov T, Marcoulides GA. Introduction to psychometric theory. New[51]
York: Routledge 2011.
[http://dx.doi.org/10.4324/9780203841624]

© 2022 Baydhowi et al.

This is an open access article distributed under the terms of the Creative Commons Attribution 4.0 International Public License (CC-BY 4.0), a copy of which is
available at: https://creativecommons.org/licenses/by/4.0/legalcode. This license permits unrestricted use, distribution, and reproduction in any medium, provided the
original author and source are credited.

http://dx.doi.org/10.1111/0162-895X.00328
http://dx.doi.org/10.1111/0162-895X.00329
http://dx.doi.org/10.1177/0146167294205007
http://dx.doi.org/10.25073/0866-773X/97
http://dx.doi.org/10.1111/j.1475-6781.2004.00054.x
http://dx.doi.org/10.26555/humanitas.v14i2.6967
http://dx.doi.org/10.24123/aipj.v36i2.3137
http://dx.doi.org/10.4324/9780203505984-16
http://dx.doi.org/10.1017/CBO9780511527753.006
http://dx.doi.org/10.1007/978-3-319-29869-6_1
http://dx.doi.org/10.1002/hrm
http://dx.doi.org/10.1080/1750984X.2019.1616316
http://dx.doi.org/10.1111/ijmr.12118
http://dx.doi.org/10.1108/APJBA-05-2019-0109
http://dx.doi.org/10.1080/15332845.2020.1821431
http://dx.doi.org/10.1177/053901887026002001
http://dx.doi.org/10.1111/j.1467-9248.1994.tb01692.x
http://dx.doi.org/10.1027/1016-9040/a000336
http://dx.doi.org/10.1037/0003-066X.55.5.469
http://www.ncbi.nlm.nih.gov/pubmed/10842426
http://dx.doi.org/10.1111/j.1540-5907.2007.00237.x
http://dx.doi.org/10.1080/15705854.2010.524403
http://dx.doi.org/10.1111/pops.12377
http://dx.doi.org/10.1177/2053168016653424
http://www.jstor.org/stable/3791830
http://dx.doi.org/10.1017/CBO9780511490385
http://dx.doi.org/10.1177/0013164485451012
http://dx.doi.org/10.1002/9781119422730
http://dx.doi.org/10.1080/10705519909540118
http://dx.doi.org/10.1037/1082-989X.1.2.130
http://dx.doi.org/10.4324/9780203841624
https://creativecommons.org/licenses/by/4.0/legalcode

	Developing National Identity Scale: As Indonesian Case 
	[Background:]
	Background:
	Objective:
	Methods:
	Results:
	Conclusion:

	1. INTRODUCTION
	2. NATIONAL IDENTITY
	3. ESTABLISHMENT OF NATIONAL IDENTITY
	4. ASPECTS OF NATIONAL IDENTITY
	5. MATERIALS AND METHODS
	5.1. Content Validity
	5.2. Confirmatory Factor Analysis
	5.3. Reliability and Standard Error of Measurement (SEM)
	5.4. Participants
	5.5. Instrument
	5.5.1. National Pride
	5.5.2. Exclusive National Belonging
	5.5.3. National Devotion


	6. RESULTS AND DISCUSSION
	CONCLUSION
	
	ETHICS APPROVAL AND CONSENT TO PARTI-CIPATE
	HUMAN AND ANIMAL RIGHTS
	CONSENT FOR PUBLICATION
	AVAILABILITY OF DATA AND MATERIALS
	FUNDING
	CONFLICT OF INTEREST
	ACKNOWLEDGEMENTS
	REFERENCES




